ICS 2102 – Media Living: Audio Visual & New Media in every day life

Instructor:  Dr. June M. Madeley

e-mail: jmadeley@unbsj.ca
Office: HH 210    648-5521

Office hours: Mondays 1:30-3pm. 
This course explores the political, economic, ideological and organizational settings within which contemporary media operate and examines their importance in many aspects of contemporary life. The course will consider topics such as: the rise of broadcast television; the role of television in everyday life; the rise of new media (such as the World Wide Web) and its growing significance in contemporary life.   

Tutorials: The class is structured so that we will have regular weekly tutorials on Mondays. Noah Ritcey and Jamie Shaddick are the teaching assistants for the course. Students will be randomly assigned to two tutorial groups at the beginning of term and will meet with the same group each week. One group will meet in our regular classroom the other will meet in HH 127. 
Readings: There is no text for this course. It is expected that students will read/view/listen to the posted content for each weekly topic and tutorial. Readings will consist of video content, electronic journal articles, e-book excerpts, posted PDF or other files and links to content posted online. A number of the readings are in our library holdings and will be available via an online reserves page for our course. The link for that page will be posted on D2L.
Schedule of Topics:

Week 1 - January 6th – Introduction

Reading: 1) Walker, Danna. L.  (2007, August 5).  The Longest Day. The Washington Post Page W20 available online at http://www.washingtonpost.com/wp-dyn/content/article/2007/08/01/AR2007080101720.html?referrer=delicious
Week 2 –January 9, 11 & 13th    - Media business –corporate ownership and media convergence 

Readin: 2) Jenkins, Henry (2004). The Cultural Logic of Media convergence.  International Journal of Cultural Studies 7 (1), 33-43. Academic Search Premier database.
Week 3 – January 16, 18 & 21st  – Texts-the content and messages of media

Reading: 3) Dobson, Hugo (2006). Mister Sparkle Meets the Yakuza: Depictions of Japan in The Simpsons. The Journal of Popular Culture 39 (1), 44–68. Communications and Mass Media Complete database.

First tutorial on Jan 23rd 
· Watch an episode of The Simpsons which is widely available on broadcast tv and various internet sources

Week 4 –January 23, 25 & 27th  - Reception: media audiences
Readings: 4.1) Ross, Karen, and  Virginia Nightingale (2003). Media and Audiences [pg 146-155 - excerpt of Ch 7].  Berkshire, GBR: McGrawHill Education -  available through library’s e-book holdings (ebrary) – user id and password needed to access using this link http://site.ebrary.com.proxy.hil.unb.ca/lib/unblib/Top?adv.x=true&c=all&channelName=unblib&cpage=1&d=all&docID=10175272&f00=text&f01=author&frm=adv.x&hitsPerPage=10&l=all&layout=document&p00=Media+Audience&p01=Nightingale%2C+Virginia&sglayout=default&sortBy=score&sortOrder=desc  [click on link to chapter 7, read from beginning to page 155] 

4.2) Jay Rosen (2006, 27 June). The People Formerly Known as the Audience. Message posted to PressThink     http://archive.pressthink.org/2006/06/27/ppl_frmr.html
· download and “read” an interactive drama –several links available on D2L 
· This article provides information on some interactive fiction that is like the game façade  http://www.techshout.com/alternatives/2013/14/games-like-facade/
Week 5 – January 30, February 1 & 3rd – Information, work and research 

Readings: 5) UNBSJ Library links: 

Evaluating online sources  - http://lib.unb.ca/research/success/evaluating.php
ICS subject guide for research - http://lib.unb.ca/guides/view/index.php/91
Library videos about using Google effectively in your research - http://lib.unb.ca/research/video/1Google@unb.php
NOTE: Tutorial on Information, work and research on February 13th
Week 6 – February 6th    Mid term test on  Feb  6th 
NOTE:  no class meeting on February 8th or 10th 

Week 7 - February 13, 15 & 17th  –Web lives -Presentations of Self & networked publics 
Readings: 7.1) Williams, Alex (2006, 19 February). Here I Am Taking My Own Picture. New York Timeshttp://www.nytimes.com/2006/02/19/fashion/sundaystyles/19SELF.html?_r=2&pagewanted=print&oref=slogin&oref=slogin
7.2) Marwick,Alice E.; boyd,danah (2014). Networked privacy: How teenagers negotiate context in social media,  New Media & Society, 2014, 16, 7, 1051-1067. 

· Try out a social networking site that is new to you or reflect on your own activities in networked publics (good topic for a blog post)

Week 8 – February  20, 22 & 24th  - Participatory culture & collective intelligence 
Reading: 8) Jenkins, Henry (2002). Interactive audiences? The ‘collective intelligence’ of media fans. In Dan Harries (ed.), The New Media Book. London: British Film Institute.   -online at http://web.mit.edu/21fms/People/henry3/collective%20intelligence.html
Or as PDF file on D2L 
Links to further material will be posted on D2L
Week 9 – February 27, March 1 & 3rd  – Fan cultures  and grassroots creativity
Reading: 9) Jenkins, Henry (2003). Quentin Tarantino’s Star Wars in David Thorburn and Henry Jenkins (eds.) Rethinking Media Change. Cambridge: MIT Press. –  online at http://web.mit.edu/21fms/People/henry3/starwars.html or as word doc on D2L
**NOTE: March 3rd   is last withdrawal date without academic penalty 

· Links to some fan film sites will be posted on D2L 

March 6-10 is March Break – no classes 
Week 10 – March 13, 15 & 17th   - News – from TV to the internet  
Reading: 10) Carpenter, Serena (2010).  A study of content diversity in online citizen journalism and online newspaper articles. New Media & Society Nov2010, 12 (7) , 1064-1084 Communications and Mass Media Complete database.
· Watch a televised news broadcast on any channel available to you and consult the online site for the same news source and compare the material made available to viewers and users on the same date (another good focus for a blog post).

Week 11 – March 20, 22 & 24th    – Media activism 

Reading: 11) Jenkins, Henry (2013).  Twitter Revolutions?  [companion essay to the book Spreadable Media]   http://spreadablemedia.org/essays/jenkins/#.VoK14VJ0eZg
Week 12 – March 27, 29 & 31st –- Play between worlds – video gaming 

Readings: 12) Coleman, Sarah, and Dyer-Witheford, Nick (2007). Playing on the Digital Commons. Media, Culture & Society,  29 (6), p934-953. - Communications and Mass Media Complete database.

Check out: 

· A site devoted to machinima - https://www.youtube.com/user/machinima
· See links on D2L to try out one of the MMOs with a free demo period.
April 3 – last tutorial 

April 5th – wrap up & exam review 
MEDIA BLOGS AND PAPERS DUE on April 7th at 4pm
Evaluation

Mid term test 20% - Feb 6th   in class    (NOTE no class meetings on Feb 8 or 10th)            

Media blogging 15%                                

Tutorial Participation  15%

Term paper 20%

Final exam 30%

Mid-term test:

Students will have a mid-term test during class time on Monday February 6th. The midterm will cover course material up to the date of the mid term. The test will be made up of short answer questions (such as defining terms and providing examples) and an essay question from which you will have choice of which to answer. You will have the essay questions to prepare in advance (but you may no bring any material with you to the test). The midterm is worth 20% of your final grade in the course.

Tutorial Participation:
Students are expected to complete readings and to participate in Monday tutorial discussions on the course topics. Students should complete the weekly readings (including web links and other noted content) and come to Monday classes with at least 1 question or comment on the reading or topic.  Your questions should be formulated so that they might facilitate class discussion on issues relevant to the weekly topic and reading. The participation grade will be based on the tutorial leader’s overall impressions, which will take into account three things: 1) level of class attendance - how often was the student present in class?, 2) quantity of contribution to class discussions - how often did the student offer comments?, and 3) quality of contribution to class discussions - did the comments made by the student reveal knowledge of the course issues and readings?).  Students are encouraged to utilize the class facebook group and their blogs to share ideas and questions and this kind of participation will be evaluated as part of the participation grade.  Participation is worth 15% of your final grade in the course.

Media blogging:

Over the course of the term students will maintain a blog of their media engagement, exposure and interaction. It is up to students to decide how many posts and the exact topics for blog posts. You are under no obligation to disclose media use that you would find embarrassing. The purpose of your media blog is three-fold 1) to document your media activities and exposure so that 2) you can reflect upon those and bring your thoughts to bear on tutorial discussions and your term paper, and 3) to build skills in critical reflection. You may want to include entries that engage with the course material – discussions, readings or other course content – as a way to focus your entries. Students are responsible for setting up their own Wordpress blog (www.wordpress.com) and the instructor and other students in the class must be granted access to the content as well as the ability to post comments. Your grade will be based on the grader’s overall impressions of your record of activities (the extent to which you have seriously attempted to monitor media engagement, use and exposure), reflection and insights (the extent to which you have thought about and critically examined your media engagement, use and exposure). 

There will be 3 possible blogging grades – 8 = description and recording of media use and engagement 11.5 = description as well as reflection on your experiences and course content and 15 = description, reflection as well as good insights into your media life. Grades lower than 8 may be assigned if the student doesn’t appear to have put minimum work into the assignment. 

You should post a minimum of the equivalent of 8 double-spaced, typed pages. There is no maximum page limit. Your media blog must be complete by the term paper due date on April 7th. You are encouraged to use the media blog as the basis for your term paper. Your media blog is worth 15% of your final grade. Sample blog entries are posted on D2L to give you some guidance.
Term paper:

Students will complete a term paper based, in part, upon content and reflections in their media blog. There are specific assignment options outlined below. Students are advised to choose a topic early as this may determine some of the relevant material for the media blog. The term paper will be 5-7 pages (double-spaced, 12pt font) and is worth 20% of the final grade in the course. The purpose of this assignment is to encourage the development of your academic writing skills as well as your ability to critically reflect upon and analyze your own experience of media in your daily life. Your grade will be based upon the quality of writing and organization, your ability to critically reflect upon and analyze your own experience and your ability to apply course material (at least 1 course reading) to your own experience. The term paper is due on April 7th  at 4pm. 

Term paper assignment options:

1) Join a virtual community (this could be anything from a web forum on some topic, a gaming space such as The Sims, or Second Life, or an active blog space with ongoing conversation) for the bulk of the term (you will probably need to engage in at least one month of active participation). Pick something you actually have an interest in and would possibly continue after the course. Keep a record of reflections of your experience of participating in this virtual community (you could do this on your media blog) and use these reflections to write a paper analyzing your experience. You must apply at least one assigned course reading to your analysis in the paper. 

2) Engage in a 24 hour media fast and analyze the experience. This article (assigned as a reading for our introductory class) by Walker, Danna. L.  (2007, August 5).  The Longest Day. The Washington Post Page W20 available online at http://www.washingtonpost.com/wp-dyn/content/article/2007/08/01/AR2007080101720.html?referrer=delicious  outlines a media fast assignment in her class. You can use this article as a guide and also use the results of her class experiment to compare and analyze your experience. You may want to engage in a media fast with other classmates and pool your results for comparison. You would still each have to write your own paper. 
3) Become involved in an MMO (Massively Multiplayer Online game) or a text-based Moo/Mud.  It is possible to access free trials of games like World of Warcraft for short periods. If you only have a 5 or 10 day window to experience the world, make sure you select a time period when you can spend some significant time in the world. You could use your media blog to keep a record of reflections of your experience of playing in the multi-player online environment.  Use your reflections to write a paper analyzing your experience. You must apply at least one assigned course reading to your analysis in the paper. 

4) Analyze your media life. You could use your media blog as the basis for this topic. You might consider such broad questions as: How are you using mobile communications devices? How are you involved in Social Networking sites? How much advertising are you exposed to? You could analyze one of these or some other trend or pattern that is evident in your media life. You must apply at least one assigned course reading to your analysis in the paper. Students taking up topic option #4 must submit a brief topic proposal to be approved by the instructor – e-mail is acceptable. 

Final exam:

Students will sit for a cumulative final exam that will be scheduled by the registrar.  The specific format of the exam will be discussed in class. The final exam is worth 30% of your grade in the course. 

Experiential Learning in ICS courses
ICX: In 2015 the ICS Programme began a long-term project to model Partnership for 21st Century Skills “4 Cs” (critical thinking, communication, collaboration, and creativity), critical media literacy, along with elements of DIY culture and the Makers movement in our curriculum as a pilot for other programmes at UNB. 
 
We formally incorporate experiential learning into all ICS courses under the heading ICX emphasizing: eXperience, eXploration, eXperimentation, and eXpression through collaborative and individual exploration of media, technology and the DIY ethos.
 
In the production courses the assignments already focus on creative expression. In ICS 2102 Understanding Comics and Manga students have the opportunity to create their own comic. In other courses that do not incorporate specific experiential and creative coursework you will have the opportunity to allocate a portion of your grade (up to max 20%) for independent creative work that falls within the ICX framework. You will still complete all the usual work assigned in the course, but you can seek approval for some experiential creative work that could be swapped in for that portion of the grade. Consultation with the professor is required for you to undertake this option. Such arrangements must be made with the instructor prior to experiential work being undertaken and not all projects will be accepted for such substitute credit. Experiential assignments will be accepted based on their applicability to each particular course. For this course that focuses on your media life, eligible projects should focus on things such as, but not limited to: fan filmmaking, machinima, media monitoring or an internship with campus media. All ICX projects and internships MUST be accompanied by written work that reflects upon the learning experience. Specific projects, deadlines and requirements will be determined on an individual basis. You must negotiate your ICX project with the instructor prior to January 30th  
Special needs and accommodations

Some students may have special needs that require some accommodation by the university. Students should self identify during the first 3 weeks of classes and make requests for necessary accommodation to the instructor well in advance of scheduled tests or due dates.  The University policy for special accommodation is available on-line at http://www.unb.ca/saintjohn/studentservices/accessibility/index.html. Students may also wish to consult the Undergraduate Calendar. 

Student Services
Student services offers a number of workshops and support services to help students develop successful study skills and learning strategies. Their office is located in OH G18. These services are also outlined in some detail on-line at http://www.unbsj.ca/studentservices/index.php
Attendance and reading

As per university general regulations I.A) “Students are expected to attend all classes, laboratories, tutorials, or other class meetings officially designated for a particular course. They are expected, also, to complete all assignments.” Attendance will be monitored on a periodic basis, though no grade will be given for simply showing up to class. See http://www.unb.ca/academics/calendar/undergraduate/current/regulations/universitywideacademicregulations/i-generalcourseregulation/a.classattendance.html
Students are advised to keep up with the required readings. The function of the readings is to provide you with an opportunity to explore the week’s topic in some greater depth.  The readings combined with in-class material should provide you with a sound grasp of the weekly topic.  You will also need to have completed the required reading in advance of your weekly tutorial on the topic. 
Submitting assignments 
Assignments may be submitted as hard copy to the assignment drop box outside of HH 201 or electronically (to the designated dropbox folder on Desire2Learn-the preferred method).  Students are responsible for keeping a copy of their original work. E-mail submission is discouraged, but if you submit your work as an e-mail attachment you should save a copy of the sent message as evidence of your submission.  Students will receive an e-receipt when assignments are received to the instructor's e-mail. PLEASE include your last name as part of the file name that you submit electronically. 

Academic dishonesty

All Students at UNBSJ are expected to conduct themselves in an ethical manner in their academic work.  Students should familiarize themselves with the regulations regarding academic offences and the sanctions that will be levied for such infractions as: plagiarism, copying from others during tests, utilizing unauthorized aids during an in-class test, and knowingly helping another engage in academically dishonest behaviour - See  http://www.unb.ca/academics/calendar/undergraduate/current/regulations/universitywideacademicregulations/viii-academicoffences/index.html
Desire2Learn

Students will find course material on the Desire2Learn page designated for ICS 2102.  Lecture notes will not be posted, but power point slides will be posted.  All hand-outs will be posted as well as a number of useful links to internet sites relevant to the course. 
Communication

Office hours are an opportunity for you to speak to the instructor and ask questions in a less formal setting about the course material. The instructor is also available via e-mail (usually response will come within 24 hours). Periodically, announcements pertaining to the course may be made via Desire2Learn or e-mail.  
Requests to complete extra work
The ICS program does NOT allow students to complete extra work in order to make up for failing a test or course assignment. In exceptional circumstances (such as documented illness), alternate arrangements may be made. Such arrangements must be equivalent to the work of the rest of the students in the course. 

Review of grades
If you receive a test or assignment and have concerns about your grade, you should contact the instructor and explain your concerns in writing (e-mail is sufficient). If there is an error in the calculation of your grade on a test or assignment, you should bring that to the attention of the instructor ASAP. 
Storm closure policy

Rarely, the Vice- President of UNBSJ will close the campus due to severe weather. In such cases a notice will go out via e-mail and will be posted to the UNB web page. More often, the cancellation of classes is left up to the discretion of the instructor with the expectation that missed material will be made up over the course of the term. 

Please consult the following web page in the event that you suspect class may be cancelled due to poor weather http://www.unbsj.ca/cancellations/   The instructor will inform students via this site first and will also post a notice on the course Desire2Learn page in the even that class is cancelled. Students are expected to set up their Skype for Business software and account (free to all students through IT services. See the set up link on your MyUNB portal page) which may enable us to meet electronically in the event of bad weather.  Please be safe, if your own commute is going to be affected by poor weather consider giving yourself more time to get to campus.  In the event that you decide it is safer to stay home from class due to weather on a day when class is not cancelled you are responsible for getting caught up on what you missed. The instructor will take severe weather into account in the event that absence occurs on a poor weather day. 
Grade Scale (see also: http://www.unb.ca/academics/calendar/undergraduate/current/regulations/universitywideacademicregulations/iii-examinationstandingandpromotion/index.html
A+
-
90 – 100%
-
4.3

A
- 
85 –89%
               -             4.0   excellent performance 

A-
-
80 – 84%
-
3.7

B+
-
77 - 79%
-
3.3  

B
-
73 – 76
              -
3.0   good performance 

B-
-
70 – 72%
-
2.7

C+
-
65 – 69%
-
2.3   satisfactory performance
C
-
60 – 64%
-
2.0   

D
-
50 – 59%
-
1.0   less than satisfactory performance
F           -                0 – 49%              -             0.0  failure 

Note: This outline is subject to change with notice and consultation. 
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